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Abstract

The management of finances represents a significant challenge in student life, influenced by various factors. A primary concern is the limited capacity for financial management, which often stems from insufficient knowledge of more advanced financial concepts. Consequently, this research seeks to explore and analyze the interplay between financial literacy, self-efficacy, and lifestyle in relation to financial management behaviors, while also considering locus of control as a mediating factor. The study focuses on students enrolled in the Faculty of Economics and Business at the University of Bandar Lampung. A random sampling method was employed, utilizing Slovin's formula to determine sample size. Data analysis was conducted using Smart-PLS version 4.1.0.3, applying the SEM-PLS (Structural Equation Modeling-Partial Least Square) technique. A total of 128 student respondents were successfully surveyed. The results reveal a significant relationship between financial literacy, self-efficacy, and lifestyle with financial management behaviors. However, the mediating variable did not demonstrate an effect on the dependent variable, indicating that students with a more profound understanding of the independent variables are capable of managing their finances effectively, independent of their self-confidence levels.
Keywords: Financial Literacy, Self-Efficacy, Lifestyle, Financial Management Behavior, Locus of Control.
Introduction
Financial management is one of the things that often becomes a problem in everyday life, especially for students. Students often experience difficulties in managing their finances. Some of the reasons underlying this are students' lack of knowledge about financial management, low self-confidence, and lifestyles that exceed their income.
Starting from financial literacy that can influence students' financial management behavior, where the better they manage their finances, the more rational their financial decisions will be. When someone has good literacy, it is necessary for that person to have confidence in themselves that they can manage their finances well. This statement aligns with the theory of behavioral finance. This is also closely related to self-efficacy. When the level of self-efficacy is high, it also improves the process of managing personal finances. Then, in today's era, lifestyle plays a very important role in students' lives to show their existence. This creates problems in managing students' personal finances, where they still cannot control themselves well between wants and needs. Many students often buy a lot of things just to improve their lifestyle in the eyes of others rather than for their actual needs. This will lead to a consumptive lifestyle. Therefore, when a lifestyle is proven to have a good relationship with financial management behavior, it can be demonstrated that a person who can manage their personal finances well will also have an impact on their own lifestyle.
Numerous factors outlined previously significantly impact contemporary students, taking into account the diverse influences stemming from both external and internal sources. Consequently, the establishment of a locus of control is essential to achieve equilibrium in this context. Specifically, a locus of control related to financial management can illuminate students' characteristics, ensuring they are adequately prepared to navigate their financial capabilities, influenced by both their environment and personal attributes (Hidayat & Paramita, 2022). Students exhibiting a higher internal locus of control (focusing on personal agency) are likely to demonstrate greater proactivity in financial management compared to those with a predominant external locus (emphasizing environmental factors). The concept of locus of control serves as a foundational element for the three aforementioned aspects, particularly in relation to self-efficacy, thereby acting as a mediating variable between independent and dependent variables. Furthermore, locus of control has been identified as an effective and robust "bridge" that connects financial literacy, self-efficacy, and personal financial management behaviors. However, when examined through the lens of Indonesia's cultural and social context, which tends to favor collectivism, individuals are inclined to prioritize their social relationships. Such a context necessitates the presence of a locus of control to mediate the interactions between financial literacy and self-efficacy concerning financial management behaviors, encompassing both internal and external dimensions (Mareta et al., 2023).
The researcher aims to investigate the relationship between the previously mentioned variables and financial management behavior, leading to the identification of the research problem as "The Influence of Financial Literacy, Self-Efficacy, and Lifestyle on the Financial Management Behavior of Students in the Faculty of Economics and Business at the University of Bandar Lampung." This focus arises from the researcher’s intent to explore the phenomenon within the local context, particularly in the Faculty of Economics and Business, which provides foundational knowledge in financial management alongside a more nuanced comprehension of the subject. This academic setting prompts an inquiry into whether individuals with basic financial management knowledge exhibit different behaviors. Additionally, the age of the respondents is highlighted as a critical factor influencing their personal finance management, taking into account various life stages, including employment status and other relevant criteria. Furthermore, the researchers note that Indonesia's economic landscape remains challenging, characterized by inflationary pressures that complicate financial decision-making, leading to difficulties in distinguishing between essential and non-essential expenditures. Therefore, after identifying the above problems, the objectives to be achieved in this research are (1) "To obtain results on the influence of financial literacy on the financial management behavior of students in the Faculty of Economics and Business at the University of Bandar Lampung." (2) To determine the influence of financial attitudes on the financial management behavior of students in the Faculty of Economics and Business at the University of Bandar Lampung. (3) To determine the influence of lifestyle on the financial management behavior of students at the Faculty of Economics and Business, University of Bandar Lampung. (4) To determine the influence of locus of control mediating financial attitudes on the financial management behavior of students at the Faculty of Economics and Business, University of Bandar Lampung.
There are several studies that underlie this research, among others: Research by Rina and Sherlyn (2023), Research by I Gede Adiputra (2021), Research by Siri Maghfirotul Ummah and friends (2021), Arofah, A.A (2019), Tifani and Fitri (2019) and others.

Financial literacy is the knowledge, skills, and belief to influence someone in aspects of attitude and behavior to make decisions and manage finances with better quality (Financial Services Authority, 2014). According to the Education Development Center (2019), financial literacy itself is the process of individuals using their potential and skills fully to enhance their lives, not just reading and writing. The World Bank and the Organization for Economic Cooperation and Development (OECD) are international organizations that serve as platforms for surveys to assess the level of literacy among the Indonesian population. In its research, there are four levels: proficient literacy, moderately proficient literacy, less proficient literacy, and completely non-proficient literacy in terms of financial literacy. This is carried out directly by the Financial Services Authority (OJK). Based on the theories that have been presented above, there are two indicators that can be used in evaluating financial literacy, namely general knowledge of finance and investment.
Self-efficacy is defined as an individual's conviction in their ability to execute the necessary actions to attain objectives and navigate various obstacles. A comprehensive understanding of oneself facilitates accurate self-recognition, thereby minimizing erroneous assessments of one's abilities, which is a crucial aspect (Baron and Donn in Letari et al., 2023). The concept of "self-efficacy" encompasses the repetitive activities inherent in human existence, grounded in moral principles cultivated internally, including consistency, simplicity, loyalty, self-discipline, bravery, fairness, patience, expertise, courtesy, and integrity (Doto et al., 2023). This concept emphasizes the significance of social experiences, observational learning, and mutualistic interactions in shaping an individual's character, which is a core element of Albert Bandura's social cognitive theory (Septian et al., 2023). In the financial domain, indicators for assessing self-efficacy encompass confidence in financial planning, adeptness in financial management, achievement of established goals, proficiency in making spontaneous financial decisions, assurance regarding future financial circumstances, and the capability to address various financial challenges (Lown in Ulumudiniati et al., 2022).
According to Kotler and Keller (2018), lifestyle is a way of life of an individual that is reflected through their activities, interests, and opinions. Where the visible behaviors are a mix of habits that have been mutually agreed upon or planned together. The lifestyle referred to here is a person's consumptive pattern in an activity by wasting money and time (Mufidah and Wulansari, 2018). Lifestyle also includes how someone expresses themselves in activities, pursues their interests, and voices their opinions. In this case, it means that an individual is viewed from their daily activities, what is in their mind about everything in their life, and they become concerned (Kanserina, 2015).
Self-financial management behavior centers on the individual's approach to overseeing personal finances, highlighting the psychological factors that can affect financial decision-making at both the organizational and market levels (Wicaksono and Divarda, 2015). Suryanto and Rasmini (2018) further define self-financial management behavior as the practices or habits individuals adopt in managing their finances. This behavior encompasses various competencies, including the ability to plan, budget, assess, manage, monitor, seek out, and save financial resources on a daily basis (Kholilah and Iramani in Pradiningtyas et al., 2019). The management of finances is intrinsically linked to an individual's responsibility to oversee their financial resources (Joseph, 2020; Waspada and Mulyani, 2020). Key indicators of self-management behavior include the establishment of financial goals for the business, precise estimation of monthly income, accurate forecasting of operational expenses, strategic planning and budgeting for raw materials or products, evaluating multiple options when making financial choices, and effectively executing the expenditure plan for designated time frames.
[bookmark: _GoBack]Locus of control refers to an individual's belief in their ability to control events that occur, whether they originate from within themselves or from external factors (Duffy and Atwater in Mutlu et al., 2019). This concept is part of the theory developed by JB. Rotter, which focuses on social learning. According to his theory, one's own personality will involve and represent expectations regarding factors that will determine success, rewards, or punishments in individual life (Pervin in Novianti, 2019). Locus of control is related to a person's perspective that makes them believe that every event that occurs is a result of their own actions (Pradiningtyas and Lukiastuti, 2019). Locus of control in other variables will influence financial management behavior. The locus of control varies according to how individuals perceive their personal responsibility in facing events, based on Rotter's social learning theory (Rotter in Mutlu et al., 2021). According to Sanjiwani and Wisadha (2016), there are several indicators to measure locus of control, which can be categorized into two types: internal and external. Internal itself is found in self-confidence in completing tasks, one's ability to make choices about events, and also having full control over oneself. Meanwhile, in the external aspect, it lies in the strength from outside oneself and also luck. Similar to what Sanjiwani and Wisadha stated, according to Rotter in Pradiningtyas and Lukiastuti (2019), locus of control is also differentiated into two with the same meaning but with different initials and points of emphasis. The locus of control in the internal itself has a point on internality (I), while in the external itself, it is on powerful others (P) and chance (C).

In the financial system, there is something called financial literacy, which contains basic knowledge about the financial systematics. This is important for daily life if studied more deeply and influences a person's behavior in managing their finances. Several studies that have been conducted have shown that aspects of financial literacy and financial management behavior have a significant and positive impact. The studies in question are Mashud et al. (2021), Hidayat and Paramita (2022), and Ulumudiniati (2022).
H1: Financial literacy affects the financial management behavior of students in the Faculty of Economics and Business at the University of Bandar Lampung.

	Self-efficacy, which briefly emphasizes a person's belief in their own abilities, is often associated with an individual's behavior in managing their own finances. With high self-efficacy, individuals are also more active in managing their finances, from investments to other financial matters. This is in line with previous research conducted by Ismail et al. (2017) and Ummah et al. (2021).
H2: Self-efficacy affects the financial management behavior of students in the Faculty of Economics and Business at the University of Bandar Lampung.

Lifestyle has several aspects, one of which is lifestyle patterns. Where lifestyle is closely related to trends that will encourage someone to spend on things that are actually unnecessary and tend to be uncontrolled. Therefore, the lifestyle related to financial management is combined to see the relationship. This is supported by previous research by Sufyati and Lestari (2022) and Irawati and Kasemetan (2023).
H3: Lifestyle influences the financial management behavior of students at the Faculty of Economics and Business, University of Bandar Lampung.

	Knowledge about finance is a good understanding for someone who wants to make decisions and choose what kind of financial path to take. This will be achieved through financial literacy. Someone who gains good knowledge will also gain the strength that what they do will go well, thereby fostering a person's confidence to take control of their own finances. This point is related to the locus of control itself. This statement is supported by previous research, namely the studies by Irawati and Kasemetan (2023), Rochmawati and Khoirunissa (2021), and Lukiastuti (2019).
H4: Financial literacy affects the locus of control of students in the Faculty of Economics and Business at the University of Bandar Lampung.

	Locus of control has two aspects, internal and external. In the internal aspect, there is a strong connection to self-efficacy because a person with high self-efficacy believes that all their activities will yield good results, thus providing motivation to seize opportunities and enthusiasm to overcome obstacles. From this, previous research has examined and produced positive and significant results, namely Sari (2022).
H5: Self-efficacy affects the locus of control of students in the Faculty of Economics and Business at the University of Bandar Lampung.

	Lifestyle always has an unexpected impact on a person's financial management, from following trends to daily needs. This is related to the locus of control, which focuses on self-belief regarding the control over one's life events. Where the frequently occurring trends and numerous media offerings make a person's lifestyle more significant in influencing their spending. This statement is supported by previous research conducted by Irawati and Kesemetan (2023), Cahyani (2022), and Khoirunnisa (2021).
H6: Lifestyle influences the locus of control of students in the Faculty of Economics and Business at the University of Bandar Lampung.

	When someone has a high locus of control, their financial management will be much better, and their financial success will be within their own reach. This is because someone who is confident in their abilities will also be confident in the results of their financial management, as it is well-documented and well thought out. This is supported by research whose results have a positive and significant impact, namely the studies by Mufidah (2018), Mutlu and Ozer (2021), and Hidayat and Paranita (2022).
H7: Locus of control affects the financial management behavior of students at the Faculty of Economics and Business, University of Bandar Lampung.

Based on the explanation above, it can be described in a conceptual framework in Figure 1. In simple terms, this researcher looks at the relationship between the 5 existing variables as a whole as below.
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Figure 1. Conceptual Framework


Methods
	In this research, a quantitative methodology was employed, incorporating initial observations alongside descriptive statistical analysis. The analytical method utilized was SEM-PLS (Structural Equation Modeling-Partial Least Squares). The target population comprised active students from the Faculty of Economics and Business at Bandar Lampung University, specifically those enrolled in the classes of 2021 to 2023, totaling 718 students. A random sampling technique was applied to select the sample, calculated using the Slovin formula, resulting in a sample size of 128 students representing all academic programs at Bandar Lampung University, adhering to specified criteria. Data analysis was conducted using the Smart-PLS version 4.1.0.3 software. Data collection was facilitated through Google Forms, employing a Likert scale ranging from 1 to 5, where a score of 1 signifies strong disagreement and a score of 5 indicates strong agreement.
	The researcher chose the data analysis technique with SEM-PLS (Structural Equation Modeling-Partial Least Square) due to the large number of variables and also the large number of respondents, whereby using this analysis technique, the researcher can simultaneously understand the relationships between variables and account for the effects of latent variables on indicator variables. In addition, the advantage of using SEM-PLS (Structural Equation Modeling-Partial Least Square) in research is that it allows for the observation of potential outcomes between the relationships of the tested variables.
	Next, in the research using Google Form itself, there were obstacles with some respondents who tended to fill it out less seriously. This is marked by the collected data, where some respondents filled in the same scale for each statement without any variation. Due to this occurrence, when the respondents reached only 108 students, the researchers added 19% to that number because during testing there was an imbalance in the test results, resulting in 128 respondents with all valid test results and responses that aligned with the understanding of students from the Faculty of Economics and Business at the University of Bandar Lampung, without any deletion of invalid or insignificant data. Not only in the number of respondents, but this also applies to several statements in the indicators per variable. The results of the questionnaire show that some data are unevenly distributed, making some test results invalid, leading to the reduction of variable indicators in several statements.

Result and Discussions
Results
Outer Model
	In the questionnaire that has been distributed according to the research criteria, 38 statements were obtained with test results that meet the requirements. However, based on the first test, there were some data that did not meet the qualifications and resulted in data processing that did not meet the data testing standards, so that several statements were removed from the previous ones to get 19 statements from the total sub-variables.
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Figure 2. Outer Loading Test Result
	
Based on the results of the outer model test, all variables in the model meet the validity criteria. Overall, all variables in the model show good validity. Where in the outer model testing itself, if the indicator value is more than 0.7, then the indicator can be used for other tests, tests that will show the correlation relationship between the indicator and its construct. This statement is in accordance with Figure 2, where all the indicators that have been established after the trimming of indicators from the original data are declared valid, and all the indicators can be used to observe the correlation with one another.

Inner Model
R-Square
	Hair et al stated that the r-square value with strong model prediction accuracy is at a value of 0.75, medium is at a value of 0.50 and the low level is at a value of 0.25.

Table 1. R-Square Value
	
	R-Square
	R-Square Adjusted

	LoC (Z)
	0.506
	0.494

	FMB (Y)
	0..663
	0.653



	The analysis of table 1 indicates that the R-Square value reveals the mediation variable accounts for 50.6% of the variation in the construct, categorizing it within the medium prediction range. In contrast, financial management behavior exhibits an R-Square value of 66.3%, reflecting a similar level of moderate predictive accuracy. The remaining percentage of variation is attributable to other variables not included in the model, which may influence the outcomes of the two examined variables.


F-Square
	Hair et al not only stated about r-square but also stated about f-square, where the value of f-square has a small impact at 0.02, medium at 0.15 and a large one at 0.35.

Table 2. F-Square Value
	Variable
	F-Squuare
	Effect

	S-E (X2) -> LoC (Z)
	0.038
	Low

	S-E (X2) -> FMB (Y)
	0.122
	Low

	L (X3) -> LoC (Z)
	0.090
	Low

	L (X3) -> FMB (Y)
	0.062
	Low

	FL (X1) -> LoC (Z)
	0.094
	Low

	FL (X1) -> FMB (Y)
	0.070
	Low

	LoC (Z) -> FMB (Y)
	0.050
	Low



	Based on the presented f-square value testing table, it can be concluded that all variables show low values, indicating that almost all of their effects are classified as weak. This indicates that the function of the F2 value itself cannot provide a significant contribution and can even be ignored. However, this is not a major issue for the researchers or this study because the small effect can still be considered for use since there are still several tests being conducted.


Hypothesis Test
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Figure 3. Hypothesis Test Results in Smart-PLS 4.1.0.3

Hypothesis testing is a form of testing to see and evaluate the relationship between variables, which wants to see whether the effect is significant or not. The general provision in this case is that a p value of less than 0.05 means that it is accepted and significant and if it is more than 0.05, it is rejected and not significant. This was conveyed by Hair et al.

Table 3. Hypothesis Test Results
	Hypothesis
	Original sample (O)
	Sample mean (M)
	Standard devitation (STDEV)
	T-statistics (|O/STDEV|)
	P values

	S-E (X2) -> LoC (Z)
	0.216
	0.214
	0.090
	2.387
	0.017

	S-E (X2) -> FMB (Y)
	0.326
	0.331
	0.094
	3.487
	0.000

	L (X3) -> LoC (Z)
	0.294
	0.292
	0.097
	3.023
	0.003

	L (X3) -> FMB (Y)
	0.211
	0.213
	0.096
	2.203
	0.028

	FL (X1) -> LoC (Z)
	0.304
	0.306
	0.113
	2.687
	0.007

	FL (X1) -> FMB (Y)
	0.226
	0.227
	0.081
	2.788
	0.005

	LoC (Z) -> FMB (Y)
	0.185
	0.180
	0.109
	1.702
	0.089



	In hypothesis testing itself, there are several terms that will influence the interpretation of the hypothesis test results. Starting from the original sample, where the value of O is the value that will determine the positive or negative direction of the relationship between the tested variables. If the result of the O value is positive, then the relationship between the variables will also be positive, and vice versa. Then, the sample mean (M) is the average value calculated from the existing population data, which means the value of M will provide an overview of the characteristics of the calculated variable, such as the sum of all values in the sample divided by the original data. If the value of M increases according to the specified scale, it indicates that the majority of respondents agree with the statements in the distributed questionnaire. Next, there is the standard deviation (STDEV), whose value will indicate the standard deviation between the indicators measured in the research model as seen from the average value. A brief explanation regarding the value of STDEV itself is that if its value is less than 1, it indicates a low value, and the values in the dataset are closer to the mean, meaning respondents have views that align with the statements of the measured variable and vice versa. If the STDEV value is large or more than 1, then the spread is too wide, and effort is needed to see significant differences in respondents' opinions with the measurements tested by the researcher. Finally, there is the T statistic, which indicates whether or not there is a significant difference between the tested variables. The t value itself will depend on the t table value. Where if the t statistic value is greater than the t table value, it is identified as significant, but conversely, if it is smaller, it is not significant.

Based on Table 3 and the explanation regarding the components above, it can be concluded that the six existing hypotheses are accepted positively and significantly, unlike the seventh hypothesis, which has a positive value but is rejected. This rejection occurs because the p-value itself is greater than 0.05, which is 0.089. Further explanation regarding this test will be provided in the "Discussion" section.

Discussion
Financial Literacy on Financial Management Behavior
	In the testing of the above hypothesis, the independent variable has a truly strong and positive influence on the dependent variable. Starting from financial literacy, which indicates that when students fill out the questionnaire, the majority agree with the statements provided. This indicates that when someone has a strong understanding of basic finance, their personal finances can be managed well because of the awareness of the meaning of finance in accordance with existing aspects, such as income and expenses. A simple way to connect these two variables is by providing basic financial literacy education from an early age, such as during elementary school, where the importance of saving is taught and practiced as simply as possible to motivate them to manage their finances well. From this simple method, it can later be further developed into the next stages, such as how to manage personal finances wisely and invest correctly, as well as several other methods that can be applied according to the situation and environmental conditions of the research target. This statement is in accordance with the research findings of Hidayat and Paramita (2022), Ulumudiniati (2022), and Mashud et al. (2021).

Self-efficacy on Financial Management Behavior
	The second independent variable demonstrates a significant impact on the dependent variable. This indicates that within the research context, participants concur that individuals possessing high self-efficacy are adept at managing their personal finances effectively. This encompasses the formulation of financial plans and the attainment of desired objectives. In essence, when students are capable of making informed financial decisions, the management of their personal finances becomes considerably more straightforward and systematic. This conclusion aligns with the findings of Ismail et al. (2017) and Ummah et al. (2021).

Lifestyle on Financial Management Behavior
	The third independent variable, lifestyle, aligns with the previously mentioned variables, influencing behaviors related to effective financial management. This suggests that an individual's lifestyle significantly impacts their financial management practices, as students who possess an awareness of their lifestyle are more adept at handling their personal finances. Essentially, students who can regulate their daily expenditures tend to exhibit superior financial management skills, both in the short and long term. This finding is supported by the research conducted by Irawati and Kasemetan (2023) as well as Sufyati and Lestari (2022).

Financial Literacy on Locus of Control
	The test results mean that the relationship between the two variables is good, positive, and significant. This means that people who have high general financial knowledge will be responsible for their own finances so that students can trust themselves in managing their finances. This is equivalent to what was found by Irawati and Kasemetan (2023), Rochmawati and Khoirunissa (2021), and Lukiastuti (2019).

Self-efficacy on Locus of Control
	After the hypothesis is tested, it is proven that students with a large level of efficacy are easier to control their personal financial activities because students trust themselves in managing finances and are aware of their personal financial condition. With a high level of confidence, the confidence to solve financial management problems is getting better too. This is supported by the theory of Julian B. Rotter and research conducted by Sari (2022).

Lifestyle on Locus of Control
	Lifestyle related to locus of control shows a relationship that can support a person in managing money spending for daily needs, especially in managing wants and needs. The influence of internal and external factors on a hedonic lifestyle can make it more difficult for individuals, but with a locus of control, the situation becomes more structured. This finding is in line with research by Irawati and Kesemetan (2023), Cahyani (2022), and Khoirunnisa (2021).

Locus of Control on Financial Management Behavior
	The results show that there is a positive influence between locus of control and financial management behavior, but the hypothesis was rejected because it did not meet the specified requirements. This means that there are other more significant factors that influence other variables, where individuals who can manage their finances will be fine without the encouragement from the locus of control factor as a belief in managing their finances in certain situations. In addition, there are other influences from more dominant values for several variables and other external aspects that are not further explained. In simple terms, the testing of this second variable indicates that although students of the Faculty of Economics and Business at the University of Bandar Lampung have a high belief in self-control, it does not always mean they can manage their finances well or that it is reflected in their self-control. This is influenced by several aspects, both internal and external to the individual, such as environmental factors. If viewed from a theoretical perspective, there are several theories that support the statement in testing this variable, namely the theory from Julian Rotter, which focuses on social learning. Where this theory states that a person's behavior will be influenced by expectations of outcomes and values. Then, there is the theory proposed by Eysenck (Big Five), which states that personality theory will show that a person's personality traits will influence an individual to react to situations. Therefore, locus of control cannot always be a mediating variable that connects several other variables. This finding is consistent with the research conducted by Baptista et al. (2021).

Conclusion
Based on the results of the research and analysis that have been carried out, it can be concluded that:
1. Financial literacy, self-efficacy, and lifestyle have a positive and significant influence on students at the Faculty of Economics and Business, Bandar Lampung University, in managing their personal finances, even though with different backgrounds. Which shows that the respondents can manage their personal finances well, starting from the respondents being able to sort out their needs and desires in their daily lives so that they have good self-control in spending money that is not really needed. This is in line with understanding financial literacy. 
2. The three independent variables influence and are mediated by locus of control, which acts as confidence and self-control in decision-making and financial management steps.
3. The analysis of the dependent variable reveals that locus of control does not exert a significant effect; however, a positive correlation exists between the two constructs. This phenomenon can be attributed to the attitudes of students at the Faculty of Economics and Business, Bandar Lampung University, who exhibit a higher score on the independent variable in comparison to the mediating variable. Consequently, locus of control is unable to exert influence in the absence of support from additional independent variables.

The suggestions from researchers that can be given from the results of this study are:
1. For future researchers, the independent variables should be tested again with different settings, including aspects of income, status, and factors that influence student financial management behavior and locus of control more deeply and significantly. Then, you can pay more attention to data collection, ensure that the respondents used are relevant to the research, and check the statements of each item in interpreting each variable so that the research runs well. Finally, the next researcher can replace the mediating variable "locus of control" and retest it like other mediating variables such as matters related to financial technology, financial attitudes, and the social environment.
2. For the readers, managing finances is crucial in everyday life, especially for college students, so in order to be prepared for the future, it is important to start understanding the basics of finance.
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Abst


r


act


 


 


The management of finances 


represents a significant challenge in student life, influenced 


by various factors. A primary concern is the limited capacity for financial management, 


which often stems from insufficient knowledge of more advanced financial concepts. 


Consequently, this res


earch seeks to explore and analyze the interplay between financial 


literacy, self


-


efficacy, and lifestyle in relation to financial management behaviors, while 


also considering locus of control as a mediating factor. The study focuses on students 


enrolled i


n the Faculty of Economics and Business at the University of Bandar Lampung. 


A random sampling method was employed, utilizing Slovin's formula to determine sample 


size. Data analysis was conducted using Smart


-


PLS version 4.1.0.3, applying the SEM


-


PLS (Stru


ctural Equation Modeling


-


Partial Least Square) technique. A total of 128 student 


respondents were successfully surveyed. The results reveal a significant relationship 


between financial literacy, self


-


efficacy, and lifestyle with financial management behavi


ors. 


However, the mediating variable did not demonstrate an effect on the dependent variable, 


indicating that students with a more profound understanding of the independent variables 


are capable of managing their finances effectively, independent of their 


self


-


confidence 


levels.


 


Keywords


: 


Financial Literacy, Self


-


Efficacy, Lifestyle, Financial Management Behavior, 


Locus of Control.


 


Introduction


 


Financial management is one of the things that often becomes a problem in everyday 


life, especially for students. 


Students often experience difficulties in managing their 


finances. Some of the reasons underlying this are students' lack of knowledge about 


financial management, low self


-


confidence, and lifes


tyles that exceed their income.


 


Starting from financial literacy that can influence students' financial management 


behavior, where the better they manage their finances, the more rational their financial 


decisions will be. When someone has good literacy, it is necessary for that person t


o have 


confidence in themselves that they can manage their finances well. This statement aligns 


with the theory of behavioral finance. This is also closely related to self


-


efficacy. When the 


level of self


-


efficacy is high, it also improves the process of m


anaging personal finances. 


Then, in today's era, lifestyle plays a very important role in students' lives to show their 


existence. This creates problems in managing students' personal finances, where they 


still cannot control themselves well between wants 


and needs. Many students often buy a 


lot of things just to improve their lifestyle in the eyes of others rather than for their actual 


needs. This will lead to a consumptive lifestyle. Therefore, when a lifestyle is proven to 
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